
																																																																																																 							
MARKETING SERVICES OPTIONS TO THAT GIVE YOU PRACTICAL SOLUTIONS/2017                               

OPTIONS ACTIVITIES & OUTCOMES FEES & OPTIONS 
 
 
SHORT TERM 
CONSULTANCY 
on marketing issues  
 
 
 
 
 
LONGER TERM 
CONSULTANCY 
on marketing issues  

 
§ Unlimited access 
§ Counsel on marketing issues 
§ Mentoring/Coaching 
§ Strategy advice on planning 

 
$1,000 per week 
20% discount for payment in 
advance on 1st of month 
Typically 2 - 3 months 
Outside costs at net + 15% 

 
§ Unlimited access/multiple 

executives/monthly reporting 
§ Mentoring/Coaching 
§ Plan evaluation 
§ Advice with Planning 
§ Strategic Workshops with 

practical recommendations 
and initiatives to implement 

 
$5,000 - $7,750 per month 
4, 6 or 12 month contract 
 
20% discount for payment in 
advance on 1st of month 
 
Outside costs at net + 15% 
 
 

 
 
 
PROJECTS  
and 
SPECIAL 
ASSIGNMENTS for 
strategic marketing 
products, new 
product launches 
and branding 
 
 

 
§ Developing a overall 

communication plan 
§ Brand audit then ideas & 

recommendations including 
options for alternative brand 
platforms 

 
Projects always scoped and 
quoted 
 
Typically range from $6,000  
Examples discussed 

 
§ Implementation of Plans: co-

ordination for high quality 
creative and production, 
assessing media channels, 
evaluating brand messages, 
interviewing partners 

 
Projects always scoped and 
quoted 
 
Costs dependent on 
complexity of tasks and 
level of involvement 

 
 
 
 
OTHER ACTIVITIES 

 
1. Workshops - half day 
2. Workshops - full day 
3. Conference speech or 

presentation 
 

4. Marketing Research Surveys  
o Employees 
o Customers 

 
 

5. Formulating new working models 
for marketing departments 

 
$950 - $1,150 * 
$1,1750 + * 
$1,750 + (negotiable) 
 
 
Scoped for task and 
methodology.  
Typically range from $5 - 
$15,000 
 
$10,000 + 
 
* Able to cost per participant 

 

NOTES: 

1. Project scoping is summarised in a straightforward, 2 page Terms of Business Agreement. 
2. For most projects it is important to establish and agree to reasonable measurement criteria. 
3. Often work is undertaken in collaboration with other marketing specialists. If needed, they are 

identified and costs quoted prior to engagement to ensure clarity about confidentiality and 
proprietary materials.  

4. As some projects develop - various tasks overlap. These are identified and discussed to avoid 
duplication and to ensure economies of scale so that proper efficiencies are maintained. 

 


